The development of technology in globalization era has a huge impact on various aspects, one of which is the development of startup companies in Indonesia. One of the start-up companies in Indonesia is Jendela360, which is engaged in leasing apartments located in Jakarta. Although it has been established for almost 2 years, Jendela360 is still not widely known by the people of Indonesia. Results from the pre-research showed that brand awareness on Jendela360 is still very low. This research aims to describe cyber PR strategy used by Jendela360 to build Brand Awareness because the activity of start-up company is mostly conducted in cyberspace. The method used in this research is descriptive qualitative and the data is collected by using interview method. The result of this study indicates that Cyber PR strategy conducted by Jendela360 as a start-up company in building brand awareness is by improving SEO through writing, release and posting on social media. It can be concluded that Jendela360 has conducted a good public relations strategy to improve its brand awareness, ranging from problem definition, program planning, action and communication, and evaluate in accordance with public relations strategy. It is expected that Jendela360 can increase the program or activity in order to increase their brand awareness.
INTRODUCTION
Technological developments in this globalization era have had a huge impact on various aspects, one of which is the development of start-ups in Indonesia.
Based on the Startup Ranking report, in February 2012 it was noted that Indonesia was ranked fourth with the most start-ups, reaching 1,705 companies.
One of the start-up companies that is developing in Indonesia is Jendela360.
Jendela360 is a start-up company engaged in apartment rentals located in Jakarta.
Jendela360 has become a new competitor for conventional apartment agents and other digital agents such as rumah.com, rumah123.com, and sewaapartemen.net. By carrying out 360° camera technology, Jendela360 presents different things from other startups. Although it has existed for almost 2 years, Jendela360 is still not widely known by the Indonesian people, especially DKI Jakarta.
The results of the pre-study showed that public brand awareness of Jendela360 was still very low. Brand awareness is the ability of a consumer or customer to recognize and remember a brand only by looking at certain logos or slogans that are used by the brand to promote the product or program they are running. Brand awareness itself is one of the important factors needed by the company to strengthen its product brand because we cannot deny that the more consumers remember a brand, the greater the popularity of the brand or company in the eyes of the public.
Based on this situation, the researcher was interested in describing the cyber PR strategy that has been used by Jendela360 to build brand awareness. Cyber PR was chosen because Jendela360 is a startup company so that many of its activities are carried out in cyberspace.
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